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Amazon.com: From Bookseller to E-Commerce 
Giant 
Amazon.com is a name that has revolutionized the way we 
shop and live. It started as an online bookstore but has since 
transformed into a global e-commerce and technology 
powerhouse. In this reading passage, we'll explore the 
business, history, and modern market of Amazon.com. 

The Birth of Amazon 

Amazon.com was founded in 1994 by Jeff Bezos in a garage in Bellevue, Washington. It 
began as an online bookstore with a vision to make books more accessible. Bezos chose 
the name "Amazon" after the world's largest river, symbolizing the company's vast 
selection of books. 

Expanding Horizons 

Amazon quickly expanded beyond books, adding categories like electronics, toys, and 
clothing. Its innovative "1-Click" ordering and customer reviews made online shopping 
convenient and trustworthy. Over time, it became known as the "Everything Store." 

Amazon Prime 

One of Amazon's game-changing innovations was the introduction of Amazon Prime in 
2005. This subscription service offered benefits like free two-day shipping and access to 
streaming content. It transformed online shopping and customer loyalty. 

Kindle and Digital Content 

In 2007, Amazon unveiled the Kindle e-reader, revolutionizing the way people read 
books. The Kindle Store offered a wide range of digital books, magazines, and 
newspapers. Amazon also ventured into original content production with Amazon Prime 
Video. 

Amazon Web Services (AWS) 

AWS, launched in 2006, provided cloud computing services to businesses. It became a 
significant driver of Amazon's profitability and a leader in the cloud services industry, 
hosting websites and applications for companies worldwide. 

Global Expansion 

Amazon expanded its reach internationally, establishing operations in countries like the 
United Kingdom, Germany, and India. The company's global presence made it one of 
the largest online retailers worldwide. 
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Acquisitions 

Amazon strategically acquired companies like Zappos (an online shoe retailer), Whole 
Foods Market (a grocery store chain), and PillPack (a pharmacy). These acquisitions 
expanded Amazon's reach into various markets. 

Modern Amazon 

Today, Amazon.com is more than just an online marketplace. Some of its key business 
areas include: 

• Amazon Retail: The core e-commerce platform offering a wide range of products. 
• Amazon Prime: A subscription service with benefits like fast shipping and 

streaming. 
• Amazon Web Services (AWS): A cloud computing platform for businesses. 
• Kindle: A line of e-readers and digital content. 
• Amazon Fresh: A grocery delivery and pickup service. 
• Amazon Studios: Producing original TV shows and movies. 
• Echo and Alexa: Smart devices and virtual assistant technology. 

Innovation and Technology 

Amazon continues to innovate with initiatives like Amazon Go, cashier-less convenience 
stores, and delivery by drones. Its Echo devices with Alexa have become household 
staples, providing voice-activated assistance. 

Market Impact 

Amazon's presence has disrupted 
traditional retail, leading to the rise of e-
commerce. It has also reshaped how we 
consume media and utilize cloud 
computing services. Amazon's impact on 
the job market and local economies has 
been a topic of debate. 

Sustainability Efforts 

Amazon is committed to sustainability, 
with goals to become carbon neutral by 2040 and invest in renewable energy. The 
company also launched programs like "Amazon Day" to reduce packaging waste. 

 

 

 


