IBM: Unraveling the Tech Puzzle

In the world of technology, few companies have a
history as rich and complex as IBM. From its early
days as a tabulating machine company to its
current position as a global tech giant, IBM has
played a pivotal role in shaping the technology
landscape. In this reading passage, we will explore
———— the business, history, and modern market of IBM.

The Birth of IBM

IBM, short for International Business Machines Corporation, traces its roots back to
the late 19th century. The company was founded in 1911 when four separate
companies merged to form the Computing-Tabulating-Recording Company
(CTR). Its original purpose was to create machines for businesses to tabulate and
analyze data.

The Tabulating Machine Era

In its early years, IBM focused on producing tabulating machines used for tasks
like census data processing. One of its key innovations was the punched card, a
precursor to modern data storage. These machines were crucial in various
industries, including government, finance, and manufacturing.

The Advent of Computers

IBM's journey took a significant turn with the development of electronic computers
in the mid-20th century. The IBM 701, introduced in 1952, was the company's first
commercially successful computer. This marked the beginning of IBM's
dominance in the computer industry.

The Mainframe Era

IBM's most famous product during the mid-20th century was the mainframe
computer. These large, powerful machines were used by governments and large
corporations for data processing and calculations. IBM's System/360, introduced
in 1964, was a groundbreaking mainframe that set industry standards.

The PC Revolution

In 1981, IBM made a move that would change personal computing forever: the
introduction of the IBM Personal Computer (PC). It became an instant success
and set the standard for PC hardware and software. The PC division eventually
led to the creation of IBM's software division, which included the develgpment of
the operating system OS/2.
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Challenges and Transformation

IBM faced challenges in the 1990s, including financial setbacks and changes in
the tech industry. The company underwent a transformation under the leadership
of CEO Louis Gerstner. It shifted its focus towards services and consulting, and the
sale of the PC division to Lenovo in 2005 marked a significant change in IBM's
strategy.

Modern IBM

Today, IBM is a global technology and consulting company with a wide range of
products and services. It offers cloud computing solutions, artificial inteligence
(Al), data analytics, and blockchain technology. IBM's Watson, an Al platform,
has been used in various industries, including healthcare and finance.

Business and Services

IBM's business model now includes cloud services, software development, and
consulting. It provides solutions for businesses and governments worldwide,
helping them leverage technology to solve complex problems.

Global Reach

IBM operates in more than 170 countries, with a presence in nearly every major
city. It collaborates with clients and partners around the world to develop
innovative solutions.

Research and Innovation

A B T
IBM has a stron g focus on research and .—_' ° O.~'°.—.
innovation. Its scientists and engineers work .'.O. I rjl :.. ‘°.
on cutting-edge technologies, contributing _.:' % Ii '..|_
to advancements in fields like quantum |:2|| o'o.f'.:|
computing and nanotechnology. i ®F —"

eeOm=eO:0

IBM's Commitment to Sustainability . go.—; 3
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IBM is dedicated to sustainability and

environmental responsibility. It has set PR
ambitious goals to reduce its carbon

footprint and promote sustainability in its

operations.
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