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\\ V¥ Have you ever wondered why some young people get drawn
) into smoking or vaping? It's not just a matter of personal choice.
E_}% Tobacco and vaping companies use clever marketing tactics
to target teenagers and get them hooked on their products. In
N this reading passage, we'll uncover the sneaky strategies these
Jﬁ companies employ to entice young consumers.

Imagine you're a teenager scrolling through your favorite social media platform
or walking through a convenience store. You might come across colorful
advertisements, trendy packaging, and enticing promotions for cigarettes and e-
cigarettes. What you may not realize is that these marketing tactics are carefully
designed to catch your attention.

Appealing to Youth Culture

Tobacco and vaping companies often use imagery and themes that resonate
with teenagers. They incorporate elements of youth culture, such as music,
fashion, and rebellion, to make their products seem cool and edgy. This can make
young people feel that smoking or vaping is a way to fit in or rebel against
authority.

Flavorful Temptations

Flavors are a powerful tool in attracting young consumers. E-cigarettes come in a
wide variety of flavors, from fruity to dessert-like, making them seem more
appealing and less harsh than traditional cigarettes. These flavors can mask the
unpleasant taste of nicotine, making it easier for teenagers to start and continue
vaping.

Social Media Influence

Social media platforms are a breeding ground for tobacco and vaping
promotions. Companies create eye-catching ads and collaborate with
infuencers who have a significant following among young people. These
influencers often glamorize smoking and vaping, making it seem like a glamorous
lifestyle choice.

Sneaky Packaging

The packaging of tobacco and vaping products is carefully designed to be eye-
catching. Bright colors, sleek designs, and compact sizes make these products
look like trendy accessories rather than harmful substances. Some e-cigarettes
even resemble USB drives, making them easy to conceal.
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Targeted Advertising

Tobacco and vaping companies are experts at targeting their ads to specific
demographics. They use data to identify potential young consumers and tailor
their marketing campaigns accordingly. This means that if you've shown interest
in certain topics or products online, you're more likely to see ads for cigarettes or
e-cigarettes.

Menthol Marketing

Menthol-flavored cigarettes have long been marketed to young people,
especially in communities of color. The cooling sensation of menthol can mask
the harshness of tobacco smoke, making it easier for young people to start
smoking. Fortunately, some places are taking steps to ban menthol cigarettes to
protect youth.

The Power of Peer Pressure

Seeing friends or peers smoke or vape can exert strong peer pressure on
teenagers. Companies are well aware of this and strategically market their
products to create a sense of belonging and acceptance among young people
who use their products.

Deceptive Health Claims

Some tobacco and vaping companies have made misleading claims about the
safety of their products. They may suggest that vaping is a harmless alternative to
smoking or that certain products are "natural" or "organic." These claims can
mislead teenagers into thinking that these products are safer than they really are.

The Need for Awareness

Understanding the marketing tactics used by
tobacco and vaping companies is the first step in
resisting their influence. By being aware of these
strategies, teenagers can make informed choices
about their health and avoid falling into the trap
set by these companies.
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